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MDKSZ OVERVIEW

The Association of Hunga-

rian Tobacconists was 

founded in 2002 to repre-

sent the interest of tobacco 

retailers and promote its 

professional renown. 

Over the last few years, it 

has become the most signi-

ficant organisation of Hun-

garian tobacco retailers by 

creating a solid foundation 

for itself in a constantly 

evolving regulatory envi-

ronment and by responding 

to market challenges in a 

manner that benefits tra-

ders who seek to establish 

themselves in processing 

roles.  

Its role, amongst other 

things, is to help members 

by providing up to date in-

formation, legal advice, 

professional training, and 

market information and 

conditions. 

The tobacco retailer sector 

represents the livelihood of 

approximately fifteen thou-

sand families and contribu-

tes significantly to the sta-

te’s revenue collection. The 

association’s main objecti-

ve is for the profession to 

receive the attention and 

recognition it deserves and 

to be appreciated for its ro-

le. This naturally requires 

retailers to provide a high 

quality of service and to rai-

se the awareness of tobac-

co consumers.

Antal Lengyel  

Antal Lengyel is the President 
of the Association of Hunga-
rian Tobacconists. He has be-
en responsible for tobacco re-
tailers and the periodic coordi-
nation activities in representa-
tive organisations for several 
decades. He has been Presi-
dent of MDKSZ from 2010 
thanks to his professional ex-
perience in assisting industry 
sellers and has always been 
committed to high quality work. 
 

ORGANISATION AND OBJECTIVES



In accordance with a license contract, in Hungary, there are 5,500 national tobacco shops 

in operation and 500 substitutes. There was a need to nominate substitutes in small com-

munes where there were no license requests, meaning that the local population would 

have been deprived of such a service.  

Training system 

Hungarian tobacco retailers are obliged to receive remote training on an annual basis 

using an e-learning system, which is organised by a control institute (Nemzeti Dohányke-

reskedelmi Nonprofit Zrt.). If the retailer does not respect their contractual obligations 

then their license may be revoked.  

The MDKSZ regularly organises training courses for its members, as well as professional 

events and conferences with the aim of sharing knowledge. It will reach its main objective 

in 2018, following an assessment by the national structure for professional training. 

WHO CAN CARRY OUT RETAIL OPERATIONS?

The distribution and logistics system 

From 2015, tobacconists have carried out their supply operations via a non-competitive 

logistics organisation (Országos Dohányboltellátó Kft.), according to a twenty-year fixed-

term license contract. 

Commercial monopoly 

The new Hungarian commercial system was introduced on 1 July 2013. Prior to this date, 

consumers were able to access tobacco products anywhere (food shops, service sta-

tions, shopping centres, etc.). However, following the new legislation, such items and 

their related accessories could be sold in national tobacco shops, established specifically 

for this purpose, in accordance with stringent operating conditions.

THE TOBACCO PRODUCT DISTRIBUTION SYSTEM



TAXATION SYSTEM

Aside from tobacco products and their accessories, national tobacco shops also sell al-

coholic beverages, soft drinks, ice creams and refreshments, as well as mobile phone 

top-up cards and games (the lottery).

PRICES AND SERVICES

• total sales revenue in 2014 amounted to 535.139.148 florins; 

• total sales revenue in 2015 amounted to 560.918.593 florins; 

• total sales revenue in 2016 amounted to 587.346.639 florins (tax included); 

• according to data from 2015, approximately 30% of the adult population smokes. 

Exchange rate on 8 February 2018: 1 euro = 311 florins. 

MAIN INFORMATION

H-2890 Tata Ady Endre u. 16. 
T + 36 309345600 
E: elnok@mdksz.hu 
W: www.mdksz.hu

The taxation of tobacco products amounts to approximately 73% of the consumer pri-

ce, which includes the general sales tax. Taxation is more favourable in the case of to-

bacco and cigar products. 


